


OUR PEOPLE

Our people are central to our mission of delivering authentic hospitality. That’s why we strive to integrate

our care for our colleagues and our guests into the heart of our business and the purpose behind all of our brands.

At Hyatt, we focus our efforts on providing our colleagues
with a workplace that nurtures and supports them and their
careers, and where diversity is celebrated and respected.
While we continued to strengthen the health and personal
advancement initiatives outlined in our 2011 Corporate
Responsibility report, we focused significant time and
resources in 2012 on developing our leadership pipeline
and enhancing our diverse and inclusive culture.

Fostering A Culture Of Inclusion

Embracing and valuing our diverse colleagues, guests,
suppliers and owners is central to our goal of being the
preferred brand in every segment that we serve. Our
workforce of more than 95,000 individuals worldwide
works to build and sustain an environment where everyone
is valued and respected and has the opportunity to reach
their full potential.

In 2012, we took important steps to strengthen and diversify
our global talent pipeline by merging our Diversity & Inclusion
and Leadership Development functions. In conjunction, we
implemented a global empathy-based listening initiative that
invited input from our colleagues on their career aspirations
and work experiences, with an initial focus on our female
colleagues. These listening sessions informed the development
of more robust recruitment strategies, training programs

and mentoring tools. For example, every executive officer at

Hyatt now serves as a mentor to a woman or person of color
in a leadership position, further advancing our mentoring
program. The percentage of women in management roles at
Hyatt increased from 44 percent in 2011 to 46 percent in 2012.

Increased awareness of Diversity & Inclusion issues has
helped spur the growth of employee network group (ENG)
chapters, from five in 2011 to 26 in 2012. ENGs include
Women@Hyatt and HyPride, which, respectively, connects
our colleagues around personal development and matters of
interest to women, as well as topics relating to Lesbian,

Gay, Bisexual and Transgender (LGBT) interests.

Our Diversity & Inclusion strategy fosters inclusion through
a variety of other measures as well. In addition to being the
first hotel company in the United States to provide domestic
partner benefits to same-sex couples, Hyatt incorporates
in-depth diversity curricula into signature management
training programs and sponsors Diversity & Inclusion councils
that provide participants with opportunities to define our
agenda for action.

Fast Facts

- Women in management roles increased from 44 percent in 2011
to 46 percent in 2012.

« Employee network groups at Hyatt have grown from five to 26 chapters
since their launch in 2011.
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OUR COMMUNITY

At Hyatt, our mission is to make a difference in the lives of the people that we touch every day. This fundamental call to

service extends beyond our guests within our hotels and into the communities that our neighbors and our colleagues call home.

Harnessing the passion of our workforce worldwide, Hyatt’s
community engagement efforts are brought to life through

a combination of volunteerism and strategic philanthropic
investments. In 2012, as part of our efforts to expand the
reporting of Hyatt Thrive activities, we enhanced tracking
and reporting requirements for our hotels to include more
information on charitable giving, in-kind contributions, guest

donations and volunteerism.

Investing in Our Communities

Strategic local investments in our communities are a vital
element of Hyatt Thrive. Through our Hyatt Community
Grants program we empower our hotels to award microgrants
to nonprofit organizations in their own neighborhoods.

Since it was established by Hyatt Corporation in 2008, this
program has directed over $1.3 million to nonprofits in 103
communities and 34 countries.

In 2012, we expanded the grant program to include
participation from a broader group of stakeholders. Through

a social media campaign, Vote.Give.Thrive., we invited Hyatt’s
Facebook fans, guests and local communities to vote for the
nonprofit organization that they thought had the greatest local
impact. The three organizations with the most votes received
additional funding from Hyatt. During the month-long contest,
the campaign attracted more than 107,000 global Facebook
visitors and inspired more than 26,000 votes.

Contributions™ 2011 2012
Cash Contributions 1,500,000 1,600,000
Fundraising 1,300,000 200,000
In-Kind Contributions 1,100,000 2,200,000
Hyatt Community Grants™ 350,000 300,000
Volunteerism™* 650,000 1,300,000
Total 4,900,000 5,600,000

*Contributions include donations made on behalf of Hyatt through our company, colleagues, owners and guests

at full service managed hotels. In addition to Hyatt’s corporate philanthropy, we rely on voluntary reporting
from each of our properties and offices to capture Hyatt’s charitable contributions and associate fundraising.
We continue to improve the accuracy of this data and encourage our hotels to share their local donations,
as we believe they may currently be underreported.

**Contributions represent the total amount awarded in each annual grant cycle; however the actual timing

of distribution may vary.

***Based on the independent sector’s value of the volunteer time for the noted year. The 2012 hour value is $22.14.
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Empowering Community Ambassadors

At Hyatt, our colleagues are proud, active members of their
communities. In 2012, they donated more than 59,000
volunteer hours through Hyatt-sponsored activities. We also
celebrated Hyatt’s second annual Global Month of Community
Service, which encouraged individuals at our hotels around the
world to volunteer in their communities, focusing on the four
pillars of the Hyatt Thrive framework.

Led by Thrive Teams at many of our hotels, volunteer
projects often mirror the issues that are most critical to local
communities. For instance, Hyatt Regency London — the
Churchill, focuses on youth unemployment and homelessness
and partners with a local shelter that provides job training
opportunities at the hotel. At Park Hyatt Maldives, the Thrive
Team hosts free environmental awareness workshops for
residents, as well as scuba safety courses for local fishermen.

Responding to Disasters

In 2012, Hyatt established a committee to develop a formal
Disaster Response Protocol with the goal of enabling a faster
and more consistent philanthropic response when disasters
strike the communities where our colleagues live and work.
The Protocol equips Hyatt properties and regions with more
agile response tactics in the face of natural disasters. We also
formalized partnerships with the American Red Cross and
Mercy Corps, leaders in disaster response, to facilitate and
leverage Hyatt’s domestic and international efforts.

Opening Our Doors to the Community
Before We Open for Business

(i

Our new Disaster Response Protocol was put to the test when
Superstorm Sandy devastated the East Coast in the fall of 2012.
Almost immediately after the storm, Hyatt quickly identified
the impact on our people, our properties and the needs of local
communities. Across the Americas, our colleagues participated
in an online fundraising campaign that raised over $40,000

for our co-workers who suffered significant property damage.
Hyatt also collaborated with the American Red Cross with a
pledge to match donations from our guests and co-workers, up
to $50,000. On the ground, while several hotels were occupied
with the impacts of Sandy on their facilities, our colleagues
from Grand Hyatt New York and Andaz 5th Avenue rolled up
their sleeves to serve food to victims and clear debris in areas
hit hard by the storm.

« D

Fast Facts

« Invested $5.6 million in charitable giving worldwide in 2012.
« Our colleagues devoted more than 59,000 hours to volunteering in 2012.

« Donated $100,000 to City Year Chicago to keep students in school
and on track to graduate.

- Strengthened our global partnership with Youth Career Initiatives
(YCI) by contributing $75,000 to improve curriculum and expand
participation to Mumbai, India.

\

\ )

The team at Park Hyatt Chennai in India began making an impact in the community

well before the hotel doors opened for business. Embracing Hyatt Thrive and its

responsibility to the community, the hotel teamed up with SPEED Trust, a local

nonprofit that aims to support economically and socially deprived women from

depressed areas, particularly widows and single mothers with children. SPEED Trust

provides counseling, educational assistance, vocational training, job placement and

shelter for hundreds of women and children. Recognizing the importance of SPEED

Trust’s work, Park Hyatt Chennai launched a recruitment and internship program

in which our colleagues train, tutor and mentor SPEED Trust students with the goal

of hiring them into entry level positions at the hotel. In 2012, Park Hyatt Chennai

hired six of the program’s graduates who are now thriving members of the team.
The hotel also awarded SPEED Trust a $17,500 Hyatt Community Grant.
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OUR PLANET

Protecting the environment is critical to our business as the demand on Earth’s natural resources increases and
climate change impacts become more tangible. With Hyatt’s long-standing commitment to environmental sustainability
firmly embedded as a pillar of Hyatt Thrive, our focus in 2012 was to further improve resource efficiency across

our operations and expand the scope and capabilities of our environmental reporting efforts.

Making Progress Toward Our Goals

Our diligent focus on reducing our environmental footprint Our 2012 progress marked a positive and meaningful

and increasing operational efficiencies is paying off. Despite a improvement over our performance in 2010 and 2011.

rise in occupancy, as well as weather conditions that increased = Attaining reductions was particularly challenging during
heating and cooling demands, we achieved significant those years, given the economic downturn and the resulting
reductions in the intensity values of energy use, greenhouse flux in occupancy. We continue to review programs and

gas emissions and water consumption in 2012. Just looking  implement initiatives across our company so we can improve
at energy efficiency initiatives, more than 200 projects were progress toward our 2015 reduction goals.

completed during the year, representing an investment of over
$37 million by Hyatt and our hotel owners.

Yearly Progress Toward Goals” Baseline Year™ 2010 2011 2012 2015 Goals
Energy Intensity (M]J/M?) 1,361 1,242 1,233 1,206 =
% Variance from Baseline Year - -9% -9% -11% -25%
Greenhouse Gas Emissions Intensity (Kg CO2e/M?) 156 141 141 136 =
% Variance from Baseline Year - -10% -10% -13% -25%
Water Intensity (M?/guest night) 0.77 0.72 0.72 0.70 -
% Variance from Baseline Year - -7% -7% -9% -20%
Waste Intensity (Kg/guest night)™ 2.10 2.10 2.02 2.02 -
% Variance from Baseline Year - - -3% -3% -25%

*Data are based on reported information from managed full service hotels that have complete data for the designated year and the year prior. The reductions are the result of, among other things, ongoing efforts
to make our operations more efficient through measures that include water- and energy-efficient equipment and upgrades and diligent management of resource consumption. Some data are updated from previous

disclosures as we continue to refine our methodology.
**Baseline year for energy, greenhouse gas emissions and water is 2006; baseline year for waste is 2010.
“**Waste goals and data reflect managed full service hotels in the United States, Canada and the Caribbean.
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While we made progress toward our energy, greenhouse
gas emissions and water reduction goals in 2012, our
waste reduction performance remained flat at 3 percent,
compared to our 2010 baseline. We continue to investigate
opportunities to reduce or divert our waste, with an
increasing number of our hotels implementing new
initiatives, such as composting. The share of our hotels
that reported implementing composting solutions increased
from 17 percent in 2011 to 23 percent in 2012.

Expanding Our Data Set

In 2012, we achieved our goal of consistently tracking our
environmental footprint across our complete portfolio of
managed hotels when we integrated our managed Hyatt
House and Hyatt Place properties, into our data set. This step
was a significant milestone in our efforts to ensure robust
tracking, benchmarking and reporting capabilities. Our
expanded data set will support our commitment to minimize
the environmental impact of our hotels around the world by
providing deeper insight for enhancing efficiencies, designing
more sustainable hotels and increasing engagement among
our colleagues.

Advancing Consistency in Carbon Reporting

Tracking and reporting greenhouse gas emissions data

is a complex process that frequently leads to variability within
and across industries. To help ensure consistency in the
hospitality industry, Hyatt collaborated in a leadership role
with the International Tourism Partnership, the World Travel
and Tourism Council and other major hospitality companies
on the Hotel Carbon Measurement Initiative (HCMI). The
HCMI has created a uniform methodology for the hotel
industry to use in reporting greenhouse gas emissions to
clients. In 2012, we began integrating the HCMI framework
into Hyatt EcoTrack, our in-house system for tracking
environmental data. This will allow us to systematically
apply the HCMI methodology in future reporting.

,7 Excellence in Energy Reduction

We also began to organize our energy and greenhouse gas
emissions data to position Hyatt for our inaugural Carbon
Disclosure Project (CDP) submission in 2013, reporting on
climate change risks and opportunities for the 2012 calendar year.

Fostering Sustainability Leadership in Key Markets

Expansion in emerging markets like China is central to

our growth strategy, and we recognize the importance of
addressing sustainability within these regions. Hyatt has
partnered with The Paulson Institute in sponsoring a
program with the China Association of Mayors to enhance
urban sustainability practices and policies in China. These
two organizations have jointly developed the Chinese Mayors
Urban Sustainability Training Program. Scheduled for a 2013
launch, this program features three weeks of intensive training
in the United States and China, with the goal of providing
Chinese municipal leaders with practical knowledge on
enhancing sustainability efforts. Hyatt will also share its own
experiences in fostering innovation and sustainability with the
program participants. The local focus of this program aligns
with our own strategy for addressing climate change.

Fast Facts

« Hyatt’s headquarters in Chicago, as well as seven properties and one
banquet space, are Leadership in Energy and Environmental Design
(LEED) certified by the U.S. Green Building Council.

12 hotels source power from onsite renewable energy such as
solar, wind and geothermal — doubling the number since 2011.

More than 2,600 Green Team members at our hotels worldwide.

97 percent of our hotels are installing energy-efficient lighting.

Over 90 percent of our hotels are installing water-efficient fixtures.

35 percent of our hotels have installed an energy management system
that enables central control of guestroom thermostats after checkouts.

In 2013, Grand Hyatt Beijing earned the Thrive Leadership Award for Excellence

in Environmental Sustainability for reducing energy use by 40 percent over the last

seven years. The Engineering Team has spearheaded several efficiency projects

including central plant and lighting upgrades, which helped the hotel achieve

cumulative savings of $4.9 million over the years. Meanwhile, the Green Team

fosters a culture of awareness among all individuals by organizing hotel-wide

campaigns that emphasize reducing waste, switching off lights and powering

down kitchen equipment.
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BUSINESS PRACTICES

At Hyatt, we continually review our business goals through the lens of corporate responsibility. In 2012, we reviewed our existing

governance and business practices to position Hyatt to more effectively recognize, evaluate and address business risks and impacts.

Governance

In 2012, Hyatt established its Corporate Responsibility Council
with the goal of furthering our commitment to responsible
business practices and distribute leadership and accountability
across the company. Chaired by our Chief Financial Officer

and led by Hyatt’s Vice President of Corporate Responsibility,
the Council includes leaders from a range of cross-functional
disciplines, including Brand Marketing, Corporate Communi-
cations, Engineering, Global Operations, Human Resources,
Innovation, Internal Audit, Product and Brand Development,
and Risk. The Council is charged with setting long-term objectives,
identifying the initiatives and infrastructure required for attaining
our goals and leading our company in assessing product, opera-
tions and brand decisions that build business value while gener-

ating positive impacts for our society and the planet.

Human Rights

As aleader in the hospitality industry, Hyatt has taken
aggressive steps to raise awareness about human trafficking,
particularly the exploitation of women and children.

To improve our colleagues’ preparedness to identify and
address potentially high-risk situations, Hyatt teamed up with
the Polaris Project — a global organization working to combat
the issue — to develop a comprehensive training program,
which was rolled out across our entire portfolio of managed
hotels in the fourth quarter of 2012. At the time of printing,
87 percent of the workforce required to participate have completed

or are in the process of completing this training. It is now a
“Hyatt Brand Standard” for hotels to have appropriate measures
in place to address the issue of human trafficking. Therefore,
these training materials are also made available to franchise

properties to use in conjunction with their own materials.

Supply Chain

Hyatt dedicated significant focus to our supply chain policies
and practices in 2012. In addition to evaluating opportunities
to strengthen our existing supplier policies, we analyzed key
product categories where we could positively impact our supply
chain. Notable 2012 achievements include the following:

- Implemented Hyatt’s Supplier Code of Conduct on a global
basis. The Code establishes Hyatt’s standards for suppliers
concerning social, governance and environmental principles.
Suppliers are expected to adhere to the Code as part of
conducting business with Hyatt.

. Strengthened our commitment to sustainable seafood
by partnering with World Wildlife Fund to evaluate our
purchases outside of the United States and develop
meaningful targets, guidelines and educational materials
for our hotels.

- Spend with minority-owned businesses in the U.S.
reached 21 percent compared to 9 percent in our
baseline year of 1999.
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APPENDIX

2012 Hyatt Corporate Awards

- Finalist in the 2013 Condé Nast Traveler
World Savers Awards

- Hyatt received top honors for the second consecutive
year in Gallup’s global 2013 Great Workplace Award

- Top 100 Workplace in Chicago (#2 Large Company) —
Chicago Tribune, 2012

. Top 50 2012 dMBA Best Places to Work

for Diverse Managers

- Top 50 2012 dMBA Best Places to Work for Women

- 2013 Human Rights Campaign Best Places
for LGBT Employees (ninth consecutive year)

+ 2013 LATINO Magazine Best Places to Work for Latinos
-« 2012 Diversity Council Honors Award

- 2012 Top 50 Employer from Readers Choice list
from CAREERS & the disSABLED

Awards include those received in 2013 for 2012 activities. For a complete list of awards and recognitions,
including those earned by our hotels, please visit HyattThrive.com /recognition.

Company Environmental Data” 2012
Total Energy Usage (million MJ) 13,634
Direct Energy (million MJ) 4,472
Indirect Energy (million MJ) 9,161
Total GHG Emissions (million Metric Ton CO.e) 1.47
Scope 1 (million Metric Ton CO,e) 0.241
Scope 2 (million Metric Ton CO,e) 1.23
Total Water Usage (million M?) 27.3
Waste (Metric Tons)™ 50,131
Recycled Waste (Metric Tons)™ 14,025

*Environmental data reflect managed hotels.
**Waste and recycling data reflect hotels in the US, Canada and the Caribbean only.

Reporting Parameters

This report is an update to our 2011 Corporate Responsibility
Report. As indicated in the 2011 Report, we plan to report
biennially using the Global Reporting Initiative (GRI)
Guidelines. The contents of this update, together with the
2011 Report, were created using the GRI 3.1 Guidelines,
including its principles, guidance and technical protocols on
defining report content. Taken together, we believe that these
documents meet the requirements for a GRI Application
Level C. The topics in the two companion documents reflect
our current platform, programs, partnerships and main
stakeholder relationships, which have been developed over
the past few years by Hyatt Hotels Corporation.

The report covers activities and initiatives from the 2012
calendar year and reflects a combination of information
gathered from hotel properties and our corporate office.
In general, the data included in this report represent managed
properties of which we have operational control. Where
limitations on reporting exist because of data availability,
this is reflected in associated footnotes. Awards and
recognition also extend to 2013 where they were given

in recognition for prior years’ performance.
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Company profile data reflect 2012 numbers at year-end.
Content and figures referenced in the Annual Report on

Form 10-K and filed Financial Statements have been externally
assured by a third-party auditor. Greenhouse gas emissions
were calculated using the Greenhouse Gas Protocol Corporate
Accounting Standard, and this process and data were verified
by an independent external auditing firm in 2009. External
assurance has not been sought for content and figures in this
report that do not appear in the Annual Report on Form 10-K
or filed Financial Statements.

Terminology

» o«

As used in this report, the terms “Hyatt,

« ”» o« » o«

we,” “our,” “its” and similar terms are used for convenience

the company,”

to refer to one or more of the following entities: Hyatt

Hotels Corporation, Hyatt Corporation, Hyatt International
Corporation or a subsidiary or affiliate of any of these entities.
As used in this report, the phrase “managed hotels” is used to
identify hotels owned by Hyatt or third parties and managed
by Hyatt unless otherwise noted. Our full service hotels and
resorts operate under five established brands, Park Hyatt,
Andaz, Hyatt, Grand Hyatt and Hyatt Regency. Our two

select service brands are Hyatt Place and Hyatt House,

an extended stay brand.

Forward-Looking Statement

Forward-Looking Statements in this press release, which are
not historical facts, are forward-looking statements within the
meaning of the Private Securities Litigation Reform Act of
1995. Our actual results, performance or achievements may
differ materially from those expressed or implied by these
forward-looking statements. In some cases, you can identify
forward-looking statements by the use of words such as “may,”

”» o« ” o«

“could,” “expect,” “intend,” “plan,

» «

seek,” “anticipate,

” o« »”

believe,
“«, ’ ” o« ’ ” o« : » o« : » «]! ” « ’ ”
estimate,” “predict,” “potential,” “continue,” “likely,” “will,
“would” and variations of these terms and similar expressions,

or the negative of these terms or similar expressions.

Such forward-looking statements are necessarily based upon
estimates and assumptions that, while considered reasonable
by us and our management, are inherently uncertain. Factors
that may cause actual results to differ materially from current
expectations include, among others, the rate and pace of
economic recovery following economic downturns; levels

of spending in business and leisure segments as well as
consumer confidence; declines in occupancy and average

daily rate; if our third-party owners, franchisees or
development partners are unable to access the capital
necessary to fund current operations or implement our plans
for growth; changes in the competitive environment in our
industry and the markets where we operate; our ability to
access the capital markets; and other risks discussed in the
Company’s filings with the U.S. Securities and Exchange
Commission, including our Annual Report on Form 10-K,
which filings are available from the SEC. We caution you not to
place undue reliance on any forward-looking statements, which
are made as of the date of this press release. We undertake

no obligation to update publicly any of these forward-looking
statements to reflect actual results, new information or future
events, changes in assumptions or changes in other factors
affecting forward-looking statements, except to the extent
required by applicable laws. If we update one or more forward-
looking statements, no inference should be drawn that we

will make additional updates with respect to those or other
forward-looking statements.
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GRI Content Index

Ref. Description Location
1.1 Statement from most senior member of the organization. Letter from Our CEO (p.3)
2.1 Name of the organization. Hyatt Hotels Corporation
2.2 Primary events, brands, products and/or services. Our Company (p.4)
Operational structure of the organization, including main divisions, operating Our Company (p.4);
2.3 . . .
companies, subsidiaries and joint ventures. 2012 Annual Report on Form 10-K
2.4 Location of organization's headquarters. Chicago, Illinois
Number of countries where the organization operates, and names of countries with either
2.5 major operations or that are specifically relevant to the sustainability issues covered in the Our Company (p.);
’ 2012 Annual Report on Form 10-K
report.
2.6 Nature of ownership and legal form. 2012 Annual Report on Form 10-K
2.7 Markets served (including geographic breakdown, sectors served and types of custom- = Our Company (p.5);
’ ers/beneficiaries). 2012 Annual Report on Form 10-K
. . Our Company (p.5), Our People (p.7);
2.8 Scale of the reporting organization. 2012 Annual Report on Form 10-K
Significant changes during the reporting period regarding size, structure or Our Company (p.5);
2.9 .
ownership. 2012 Annual Report on Form 10-K
2.10 | Awards received in the reporting period. Awards & Recognitions (p.14)
3.1 Reporting period for information provided. Reporting Parameters (p.14)
3.2 Date of most recent previous report. Reporting Parameters (p.14)
3.3 Reporting cycle. Reporting Parameters (p.14)
3.4 Contact point for questions regarding the report or its contents. Back Cover
. Reporting Parameters (p.14);
3.5 P for defi rt content. e
rocess for delining report conten 2011 Corporate Responsibility (CR) Report
3.6 Boundary of the report. Reporting Parameters (p.14); 2011 CR Report
3.7 State any specific limitations on the scope or boundary of the report. Reporting Parameters (p.14)
Basis for reporting on joint ventures, subsidiaries, leased facilities, outsourced
3.8 operations and other entities that can significantly affect comparability from period Reporting Parameters (p.14)
to period and/or between organizations.
3.10 Explanation of the effect of any re-statements of information provided in earlier o et
reports, and the reasons for such re-statement.
311 Significant changes from prévio?us reporting periods in the scope, boundary or Our Community (p.9); Our Planet (pp.11-12)
measurement methods applied in the report.
3.12  Table identifying the location of the Standard Disclosures in the report. GRI Index
3.13  Policy and current practice with regard to seeking external assurance for the report. Reporting Parameters (p.14)
Governance structure of the organization including committees under the highest Business Practices (p.13); 2012 Annual Report
4.1 governance body responsible for specific tasks, such as setting strategy or on Form 10-K; Corporate Governance Guidelines;
organizational oversight. DEF-14A Proxy Statement
DEF-14A P ;
4.2 Indicate whether the Chair of the highest governance body is also an executive officer. roxy Statementt .
Corporate Governance Guidelines
For organizations that have a unitary board structure, state the number of members of .
4.3 . . . Corporate Governance Guidelines
the highest governance body that are independent and/or non-executive members.
Mechanisms for shareholders and associates to provide recommendations 2011 CR Report; Proxy Sta.tern.ent;
4.4 . . . Corporate Governance Guidelines; DEF-14A
or direction to the highest governance body.
Proxy Statement; Contact the Board
Process for determining the composition, qualifications and expertise of the
. . . . . Proxy Statement;
4.7 members of the highest governance body and its committees, including any -
. . - . Corporate Governance Guidelines
consideration of gender and other indicators of diversity.
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Ref.

Description

Location

Internally developed statements of mission or values, codes of conduct . .
. . . . Our Company (p.6); Business Practices (p.13);
4.8 and principles relevant to economic, environmental and social performance
. . 2011 CR Report
and the status of their implementation.
410 Proc.esses for .evaluatlng the hlghesF governance body's own Performance, Corporate Governance Guidelines
particularly with respect to economic, environmental and social performance.
4.14  List of stakeholder groups engaged by the organization. 2011 CR Report; Corporate Governance Guidelines
4.15 Basis for identification and selection of stakeholders with whom to engage. 2011 CR Report
Key topics and concerns that have been raised through stakeholder engagement,
417  and how the organization has responded to those key topics and concerns, including 2011 CR Report
through its reporting.
EN3 Direct energy consumption by primary energy source. Appendix (p.14)
EN4  Indirect energy consumption by primary source. Appendix (p.14)
EN5 | Energy saved due to conservation and efficiency improvements. Our Planet (pp.11-12)
ENG Imtl_atlves to prowde; ene;gy—eﬂiaent or renewable energy based proslu_cjts énd Our Planet (pp.11-12); 2011 CR Report
services, and reductions in energy requirements as a result of these initiatives.
EN8 | Total water withdrawal by source. Appendix (p.14)
EN16  Total direct and indirect greenhouse gas emissions by weight. Appendix (p.14)
EN18 | Initiatives to reduce greenhouse gas emissions and reductions achieved. Our Planet (pp.11-12); 2013 CDP Investor Report
EN22  Total weight of waste by type and disposal method. Appendix (p.14)
EN23  Total number and volume of significant spills. There were no spills in the reporting period.
EN26 Initiatives to mitigate environmental impacts of products and services, Our Planet (pp.11-12); 2011 CR Report;
and extent of impact mitigation. 2013 CDP Investor Report
EC2 F1n.a¥1<.:1al 1mphcat.1ons and other risks and opportunities for the organization’s 2011 CR Report; 2013 CDP Investor Report
activities due to climate change.
Devel . finf . . .
ECS eve opment and '1mpact of infrastructure 1nv.e:str'r1en’Fs and services provided Our Community (pp.9-10); 2011 CR Report
primarily for public benefit through commercial, in-kind or pro bono engagement.
LAl Total workforce by employment type, employment contract and region. 2011 CR Report
LA11 Programsfor skills ma.magement a.nd hfelor'lg 1earn1n.g that support'the continued 2011 CR Report
employability of associates and assist them in managing career endings.
LA12 PerFentage of employees receiving regular performance and career development 2011 CR Report
reviews by gender.
LA13 Composition of governance bodies and breakdown of associates per category according = Our People (p.7); 2011 CR Report,
to gender, age group, minority group membership and other indicators of diversity. DEF-14A Proxy Statement
Total hours of employee training on policies and procedures concerning
HR3  aspects of human rights that are relevant to operations, including the percentage Business Practices (p.13)
of employees trained.
Operations and significant suppliers identified as having significant risk for incidents ) .
R of child labor, and measures taken to contribute to the effective abolition of child labor. AN Byt s Bl Cpjass SIRusne
Operations and significant suppliers identified as having significant risk
HR7  for incidents of forced or compulsory labor, and measures taken to contribute 2011 CR Report; Hyatt Human Rights Statement
to the elimination of all forms of forced or compulsory labor.
s01 Percentage of operations with implemented local community engagement, 2011 CR Report
impact assessments and development programs.
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