2021 ENVIRONMENTAL,
SOCIAL AND GOVERNANCE
HIGHLIGHTS

Grand Hyatt Bali celebrating Earth Day
by planting mangrove saplings

Park Hyatt Istanbul - Macka Palas gathering to clean up garbage in
Macka Park as part of Hyatt’s Global Month of Service

Hyatt Centric Midtown Atlanta volunteering in their local
community to plant and water sensory gardens

Alila Seminyak plants herbs in its hydroponic garden
to support a farm-to-table concept for guests
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Driving meaningful change, together.
Caring for people so they can be their best has been at the core of Hyatt’s DNA and story for the past
65 years. Last year, we reflected on ways in which our purpose is expressed with the launch of World
of Care – our global Environmental, Social and Governance (ESG) platform.
With World of Care, we pledge to hold ourselves accountable by sharing progress, challenges and
solutions that are advancing us toward our commitments and ambitions. We are pleased to share
our World of Care Highlights, Global Reporting Initiative (GRI) and Diversity, Equity and Inclusion
(DE&I) Report, among other reporting platforms, which provide insights into our latest efforts, 2021
milestones and where we still have progress to make.
Grounded in Hyatt’s longstanding efforts to make a difference in the lives of those we touch, World of
Care is driven by actionable commitments to address areas of critical importance to our colleagues,
guests, customers, owners and the communities in which we operate. Examples include:
Caring for the Planet – We are committed to advancing environmental action so that
destinations around the world are vibrant now and for future generations. Through our
2030 environmental goals, we are driving change in our communities with a focus on
climate change and water conservation, waste and circularity, responsible sourcing and
thriving destinations. For example, we are continuing to explore test-and-learn solutions to
reduce food waste, such as ones led by Grand Hyatt Singapore in 2021 through which our
colleagues introduced zero waste dishes and saved the equivalent of 21,000 meals, taking
action in line with the PLEDGE™ on Food Waste Certification – a third-party certification
and benchmarking system.
Caring for People – We care for the wellbeing of our colleagues, guests, customers,
owners and communities and are dedicated to advancing a culture of opportunity for all,
with a focus on cultivating an environment where our colleagues can be their true selves
and flourish both personally and professionally. This is achieved through efforts focused on
colleague wellbeing – a unique differentiator for Hyatt – talent development, human rights,
volunteerism and DE&I – including our Change Starts Here commitments, through which
we continue to call upon ourselves to do better. We are encouraged by the tremendous
efforts of our colleagues who stand with us in these efforts, and are pleased to have seen
increased representation across several groups including people of color in our U.S.
workforce as well as women and people of color in leadership roles.
Caring for Responsible Business – We embrace our responsibility to conduct our business
fairly and ethically, both within and beyond Hyatt and Hyatt properties. Beyond risk
management, reporting and governance, we are committed to protecting the privacy
and security of all who are part of our Hyatt family, utilizing world-class cyber security
programs. In an effort to protect Hyatt, guests and stakeholders, Hyatt became the first
hospitality company to utilize the HackerOne Bug Bounty Program through which security
researchers test our websites to flag any vulnerabilities for Hyatt to address.
We are grateful for the collaboration and support of our guests and World of Hyatt loyalty members,
hotel owners and operators, customers, suppliers and investors, as we know we cannot achieve our
World of Care commitments and ambitions alone.
We are particularly thankful for our colleagues who bring World of Care to life every day with
creativity, passion and care. It is a true pleasure to bring their stories to you through our World of Care
Highlights, DE&I Report and on our World of Care website.
With gratitude,
Mark Hoplamazian

President and Chief Executive
Officer

Margaret Egan

Executive Vice President and
General Counsel
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WORLD OF CARE: HYATT’S COMMITMENT TO ENVIRONMENTAL, SOCIAL AND GOVERNANCE (ESG)

CARING FOR THE PLANET

CARING FOR PEOPLE

CARING FOR
RESPONSIBLE BUSINESS

We are committed to advancing
environmental action so that
destinations around the world are
vibrant now and for future generations.

We care for the wellbeing of our
colleagues, guests, customers, owners
and communities and are committed to
advancing a culture of opportunity for all.

We embrace our responsibility to do
business fairly and ethically, both
within and beyond Hyatt and Hyatt
properties.

FOCUS AREAS

FOCUS AREAS

FOCUS AREAS

Climate Change and
Water Conservation

Waste and
Circularity

Responsible
Sourcing

Thriving
Destinations

Diversity, Equity and
Inclusion

Fair and Ethical
Business

Supplier and Business
Partner Diversity

Data Privacy
and Security

Community Engagement
and Volunteerism

Risk Management

Wellbeing

Reporting

Human Rights

Governance

Our ESG platform supports progress toward the UN Sustainable Development Goals,
a global agenda to end poverty, protect the planet and enhance prosperity for all.

“Hyatt expresses its commitment to the planet, to people and to responsible business through
World of Care – a platform that directly engages our colleagues, guests, customers, owners
and communities in our efforts. World of Care is about much more than supporting the travel
industry we love. Rather, it is about working together as a Hyatt family to shape a
more sustainable future for ourselves, our children and generations to come.”
- Margaret Egan, Executive Vice President and General Counsel

Read a letter from Margaret Egan and Mark Hoplamazian, President and Chief Executive Officer,
on the previous page and learn more about World of Care here.
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CARING FOR THE PLANET
CLIMATE CHANGE AND WATER CONSERVATION

We are elevating efficiency measures, prioritizing water
conservation and increasing the use of renewable energy and
gray water.
GOALS Our science-based targets are as follows:
Reduce Scope 1 and Scope 2 emissions by 27.5% by 2030
(compared with 2019).
Reduce Scope 3 emissions from fuel and energy-related
activities, waste generated in operations, business travel
and franchised hotels by 53% per square meter by 2030
(compared with 2019).
41% of suppliers by emissions (purchased goods and
services) will set science-based targets by 2025.
100% renewable electricity at Hyatt Regency
Amsterdam and Hyatt Regency Phoenix, adding to
the growing number of hotels taking steps towards
renewable energy.

The Miraval brand is a leader in
destination wellness resorts and spas,
inspiring guests to create a life in
balance. Through innovative wellbeing
programming created from learnings
gathered around the globe, we encourage
guests to foster mindfulness that they can
bring into their everyday lives.
“At Miraval Arizona, we strive to mindfully
honor our delicate desert ecosystem
with a state-of-the-art, in-house water
reclamation facility, allowing for 99
percent of treated water to be available
for recharge. The system treats up
to 25,000 gallons of water per day,
significantly reducing waste and
potable water demand while
simultaneously benefiting
the groundwater aquifer.”
—Mark Stebbings, General
Manager, Miraval Arizona
Resort & Spa

“Hyatt has been an active collaborator along with other
leading hotel companies to help the hotel industry tackle
waste and food loss prevention – from contributing to the
development of online training materials, to lending their
voice to a call-to-action to the White House and Congress
for smart policy, to providing input to new measurement
methodologies.”
Chefs prepare a meal with locally
sourced ingredients at Hyatt Regency
Atlanta

Vegetables grown on
property for guests at
Alila Fort Bishangarh

—Pete Pearson, Senior Director Food Waste, World Wildlife Fund - U.S.
Learn more about Hyatt’s decade of work with the World Wildlife Fund here.

WASTE AND CIRCULARITY

We are reducing overall waste – including
food waste and single-use items – generated
at our properties.
GOAL

Grand Hyatt Singapore
is a leader in food waste
reduction, achieving results
through the PLEDGE™ on
Food Waste Certification,
including saving 10,000 kg
of food and rescuing 21,000
meals, a carbon reduction
equivalent of 27,000 kg
(March-December 2021).

Reduce food waste by 50% per square
meter by 2030 (compared with 2019).
Reducing single-use plastics, including by
continuing to transition to large-format
bathroom amenities and making hydration
stations available for guests. For example,
hotels like Park Hyatt Hyderabad and Andaz
Costa Rica Resort at Peninsula Papagayo are
bottling their own water in reusable bottles.

The Grand Hyatt Singapore
culinary team prepares seasonal
and organic vegetables from the
rooftop garden
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RESPONSIBLE SOURCING

We are increasing responsible sourcing with a focus
on human rights, climate change, deforestation, waste,
public health, resource scarcity, biodiversity and animal
welfare.
GOAL

Responsibly source key products, including a
goal to source 100% cage-free shell eggs and
egg products globally by 2025.

COFFEE

TEA

SEAFOOD

EGGS

Continued to engage managed and franchised
properties on using cage-free eggs while
addressing supply chain issues. In 2021, 57% of
the shell eggs and 52% of the egg products used
in managed hotels in the U.S. were cage-free. For
managed hotels in Western Europe, 51% of eggs
were cage-free based on available data.

Hyatt Regency San Francisco Downtown
SOMA achieved a leading score from
the MindClick Sustainability Assessment
Program for using sustainably harvested
and rapidly renewable materials in
property renovations.

THRIVING DESTINATIONS

We are prioritizing the vitality of global communities by
respecting natural resources and cultural heritage, minimizing
pollution and advancing climate resilience.
We know we have an opportunity to do more to promote responsible
tourism, and we are actively embracing sustainable tourism practices
across the company.
Hyatt Regency Aqaba Ayla Resort
participated in Clean Up the World 2021,
removing plastic from the south beaches
of Aqaba

We are leveraging mapping tools including the World Resource
Institute (WRI) Aqueduct Water Risk Atlas and the World Database on
Protected Areas (WDPA), which help to identify, assess and proactively
address environmental insights and climate risk.

Since their inception, Alila Hotels
and Resorts have been focused on
advancing sustainability through
EarthCheck certifications, initiatives
to reduce waste and more. Alila Villas
Uluwatu, for example, was destined to
be a model of sustainable design and
responsible tourism. Over the years,
the EarthCheck Platinum-Certified
resort’s commitment to sustainability
has only strengthened as it inspires a
new generation of conscious travelers
to not only stay, but also grow their
awareness and make a positive impact.
Learn more about the property’s
efforts here.
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CARING FOR PEOPLE
DIVERSITY, EQUITY AND INCLUSION

Since opening our doors 65 years ago, we have worked to
foster environments where all individuals feel welcome.
GOALS

Advance our Change Starts Here platform and 2025 goals
to accelerate our DE&I efforts across who we employ,
develop and advance; who we support; and who we buy
from and work with, with a focus on Black communities in
the U.S.
Double representation for women and people of color by
2025, respectively, in key leadership roles, which includes
doubling representation of Black leaders (compared with
2020).
In 2021, we increased representation across several
groups including people of color in the U.S. workforce,
and specifically, among managers and leaders, as well as
women in leadership roles (GM and VP+ roles).

SUPPLIER AND BUSINESS
PARTNER DIVERSITY
We prioritize the inclusion of diverse vendors in our
supply chain and invest in diverse businesses.
GOAL

—Jason Bass
Director of Culture and Impact,
Revival Baltimore, part of the JdV by
Hyatt brand

To advance its efforts to celebrate
diversity, Revival Baltimore, which is
part of the JdV by Hyatt brand, hired
its first-ever Director of Culture and
Impact, who has helped the team
elevate their relationships with local
diverse-owned businesses.

Increased our spend with diverse
suppliers, including identifying 220 new
Black suppliers, with a continued focus on
advancing progress as we look ahead.

Achieve 10% of Black spend as a percentage of all
diverse- and women-owned supplier spend by 2025
(U.S. only).

COMMUNITY ENGAGEMENT
AND VOLUNTEERISM
We maintain deep connections with our
communities, using the full force of our business to make
them healthier, thriving places.
GOALS

“The only way that you’re
going to truly understand
how to service people in
your area is if you visit them
where they are. You can
observe to see what’s not
being told; if the [community]
trusts you, they’ll let you know.”

Hire 45% of the Black Opportunity Youth* that participate in
RiseHY, our global program designed to pair the hospitality
industry’s career opportunities with Opportunity Youth by
2025 (U.S. only).
Make financial contributions totaling $1M USD in support
of strengthening Black communities in the U.S. through the
Change Starts Here grant program (funded by the Hyatt
Hotels Foundation) by 2025.
Provide 1,000 hours of pro bono or volunteer support in
Black communities in Chicago by 2025.

RiseHY participants at graduation

Progressed toward a 45% hiring rate of
Black RiseHY participants.
Surpassed 2025 goal of providing
1,000 pro bono or volunteer hours in
Black communities with 1,331 hours
in 2021 alone.
The Hyatt Hotels Foundation launched
the Change Starts Here Grant Program,
a multi-year initiative that awards grants
over three years to six community-based
organizations in Chicago, Atlanta and
Minneapolis.

*Opportunity Youth: people ages 16 – 24 who are neither in school nor working
and come from challenging socio-economic circumstances.
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“Caring for people starts with caring for our colleagues, because they truly are
at the heart of Hyatt. For us, this encompasses caring for colleagues’ wellbeing
and enabling them to be their best. Our colleague wellbeing practices are built
to inspire life-long learnings so that we can ensure our colleagues feel healthy,
happy and fulfilled throughout their career.”
— Christy Sinnott

Senior Vice President, Talent Management

WELLBEING
We are advancing wellbeing as a unique
differentiator for Hyatt – the ultimate
realization of our purpose to care for people
so they can be their best.
In 2021, we advanced efforts through Hyatt’s
Wellbeing Council to energize colleagues,
guests and customers to prioritize their
wellbeing by implementing initiatives like our
annual Global Day of Gratitude and celebrating
our inaugural Global Wellbeing Week.
We developed Hyatt Well-Check, a mental
health tracker, in collaboration with researchers
in the Department of Psychiatry at Weill
Cornell Medicine, to help colleagues care for
their mental wellbeing through individualized
recommendations.

Colleagues at Hyatt Place Kathmandu doing
yoga during Global Wellbeing Week

41,000 Gifts of Gratitude sent worldwide during our
2021 Global Day of Gratitude, nearly double the amount
sent in 2020, with the Hyatt Hotels Foundation donating
$41,000 to benefit Polaris Project, ECPAT-USA, the
Sustainable Hospitality Alliance and the World
Wildlife Fund.

HUMAN RIGHTS

We respect the fundamental human rights of all people
and have taken an aggressive approach to prevent human
trafficking at Hyatt properties – and across the hospitality
industry.
Our Modern Slavery and Human Trafficking Statement,
Dignity, Respect and Harassment Policy, DE&I efforts
and Supplier Code of Conduct guide and support our
commitment to respecting human rights.
Our updated global human trafficking training is
mandatory for all colleagues at managed and franchised
properties and in corporate offices around the world.

“Hyatt was one of the first hospitality
brands to sign the ECPAT Code of
Conduct and continues to stand as a
critical ally in the movement to end
human trafficking and child sexual
exploitation.”
—Yvonne Chen, Director of Private Sector
Engagement, ECPAT-USA
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CARING FOR RESPONSIBLE BUSINESS
FAIR AND ETHICAL BUSINESS

We abide by our Code of Business Conduct and Ethics,
which is foundational in ensuring integrity, honesty and
transparency across our business dealings.

“A critical part of caring for our guests
is our focus on ensuring their data
and privacy remain secure and safe at
all stages of their journey with Hyatt.
For example, through HackerOne’s
Bug Bounty program, a first in the
hospitality industry, we are able to
harness the collective knowledge of the
global security research community to
protect guest, customer and colleague
data.”

DATA PRIVACY AND SECURITY

We are committed to protecting the privacy and
security of the data we collect through Hyatt’s
Cyber Security program, assessed by a third
party annually, and Hyatt’s Privacy Committee.

— Ben Vaughn, Chief Information
Security Officer

RISK MANAGEMENT

We manage risks to our business,
including those that impact our guests
and colleagues.

GOVERNANCE

Our business is conducted by colleagues and
officers under the direction of the President and
Chief Executive Officer, with oversight by the
Board of Directors.

REPORTING

We provide meaningful information that meets
stakeholders’ evolving needs, including through
our World of Care Highlights and DE&I Report,
available here.
Our Environmental Social Governance
Committee – composed of senior executives and

subject matter experts – sets strategy, advances
understanding and support, ensures communication and
disclosures are in place and drives impact on ESG matters
across the organization.

AWARDS AND RECOGNITIONS
Our efforts led
to a variety of
workplace awards
in 2021.

Fortune: World’s Most Admired Companies
Fortune: 100 Best Companies to Work For
Forbes: America’s Best Employers for Diversity
Fortune: 100 Best Large Workplaces for Millennials
Fortune and Great Place to Work®: Best Workplaces for Women
Glassdoor: Best Places to Work
Great Place to Work®: Best Company to Work For in Greater China
Human Rights Campaign: Best Places to Work for LGBTQ+ Equality
People and Great Place to Work®: 100 Companies That Care®

For further information, please review our GRI Index, CDP Response, Environmental Data Summary and DE&I Report, available at Hyatt.com/WorldofCare/Statements.
*All data as of December 31, 2021. In November 2021, Hyatt acquired Apple Leisure Group. Due to the timing of the acquisition and the time required to synchronize
environmental, social and governance (ESG) data, this report does not include this new business within the reporting. The terms “Hyatt,” “we,” “our” and other similar
terms are used for convenience in these materials to refer to Hyatt Hotels Corporation and/or one or more of it affiliates, and/or one or more Hyatt-branded hotels. In
some instances, the actions and/or obligations in these materials may be those of a Hyatt affiliate or the owner, operator or franchisee of a Hyatt-branded hotel.
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